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PROPAGANDA AS A FACTOR INFLUENCING THE FORMATION
OF MILITARY PERSONNEL'S MASS AND COLLECTIVE CONSCIOUSNESS

The role of propaganda in shaping military personnel's mass and collective consciousness has been
researched. The concept of propaganda has been examined, and main differences have been defined in the
impact of propaganda on mass and collective consciousness. The specificity of propagandistic influence in the
military environment and the methods of "friendly" and "enemy" propaganda have been analysed, the methods
of "friendly" propaganda aiming at boosting the morale of military personnel, and "enemy" propaganda
aiming at destabilization and demoralization. The authors emphasize the importance of critical thinking as a
key factor in forming military personnel's resistance to propaganda. The article proposes a comprehensive
approach to countering "enemy" propaganda. It highlights the necessity of adhering to ethical principles when
using propaganda, especially in democratic societies, and the importance of balancing between supporting
morale and the right to objective information.
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Statement of the problem. The hybrid nature of
modern warfare is characterized by the integration
of traditional military operations with non-military
means of influence, including informational,
economic, and diplomatic measures. This
multifaceted approach significantly complicates
efforts to counter aggression and safeguard national
interests. In the cognitive domain, information and
disinformation, alongside psychological techniques,
are employed to shape the perceptions and opinions
of populations, officials, military personnel, and
other target audiences. These actions are designed
to construct a worldview that aligns with the
objectives of the propagandist, ultimately
motivating target audiences to engage in, or refrain
from, specific actions. Propaganda is a powerful
weapon of warfare, used by both sides for internal
and external audiences, such as to create an image
of the enemy, reduce/increase public support for
certain actions, and create an impression of
threat/security. In the context of the information
society and the development of digital technologies,
propaganda is gaining new forms and methods of
influence, becoming more targeted and adaptive to
changes in the information environment. In the
context of military operations, propaganda plays a
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critical role in shaping the moral and psychological
state of military personnel. It can be employed to
bolster the morale of one's own forces, undermine
the enemy's resolve, and influence the civilian
population within the conflict zone. However, the
ethical implications of utilizing propaganda must
also be considered, particularly in democratic
societies, where there is a need to balance national
security imperatives with the public's right to access
objective information.

The above indicates the relevance of studying
the role of propaganda in shaping the mass and
collective consciousness of military personnel.

Analysis of recent research and publications.
In recent years, the study of propaganda,
disinformation, and fake news has gained
significant traction in both academic and public
discourse. Propaganda, its types and methods have
been the subject of extensive research by scholars
internationally [1-4] and in Ukraine [5, 6, 7]. The
study of propaganda has gained new momentum in
recent years due to the development of digital
technologies and the increasing influence of social
media. Recent studies examine the mechanisms by
which  disinformation  spreads in  online
environments [8], the impact of propaganda on
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political processes [9], and the development of
strategies to counteract information manipulation
[10]. Special attention has been given to the role of
artificial intelligence in in the creation and
dissemination of propaganda content [11]. In the
military context, researchers analyze the application
of propaganda techniques in contemporary hybrid
conflicts [12, 13]. Additionally, the psychological
mechanisms underlying the perception of
propaganda remain a key focus [14, 15], alongside
efforts to enhance media literacy as a means of
mitigating the influence of propaganda [16]. Overall,
modern research adopts an interdisciplinary approach,
integrating methods from psychology, political
science, communication studies, and data science to
provide a comprehensive analysis of propaganda in
the digital era.

Currently, propaganda refers equally to negative
disinformation, manipulative and deceptive
practices and positive linguistic and psychological
practices of communicative influence based on
objective facts and contributing to the growth of
support (e.g., for support of a healthy lifestyle, etc.).

The purpose of this article is to outline the
specificity of propaganda as a factor influencing the
formation of mass and collective consciousness
among military personnel. In this study, the authors
have analyzed contemporary interpretations of the
term "propaganda" within the fields of security
studies and strategic communications, identified the
distinctive features and influential potential of
propaganda in shaping both individual and
collective consciousness, while also addressing the
capabilities of "friendly" and "enemy" propaganda.

Summary of the main material. In this study,
propaganda is understood as a systematic effort to
manipulate beliefs, attitudes, or actions through the
use of symbols and messages [17], particularly
through the organized dissemination of information
to shape specific views, values, and behavioral
patterns. While propaganda based on factual and
accurate information serves as a foundation for
strategic communications, the term itself was
discredited during World War II, becoming
synonymous with deception and falsehood [18]. In
the context of public administration, propaganda
functions as a tool of soft power, as well as
information and psychological operations, both in
peacetime and wartime, evolving according to
situational dynamics. Propaganda is intentional,
goal-oriented, and distinguishable from ordinary
discourse by its strategic nature. Effective
propaganda typically appeals simultaneously to
reason, emotion, and morality.

In today's information society, propaganda remains
a powerful tool for shaping public consciousness, both
mass (on a national and global scale) and collective
(within a professional group). Our research
demonstrates that the effectiveness of propaganda and
its methods vary significantly depending on whether it
targets mass or collective consciousness. We will
analyse the key differences in approaches to
propaganda for these two types of consciousness and
examine the factors that influence the effectiveness of
propaganda techniques in each case.

Mass consciousness is characterised by the
heterogeneity of the audience, lack of direct
interaction among its members and a high degree of
anonymity. Propaganda targeting mass consciousness
employs broad audience outreach through media
and social networks. At the same time, propaganda
messages are often simplified to the level of easy-
to-understand slogans and images, which resonate
with a diverse audience, enabling effective
influence. A key feature of propaganda aimed at
mass consciousness is the emphasis on emotional
appeal, often invoking basic emotions such as fear,
anger, or enthusiasm, to mobilise the masses.
Additionally, key messages are regularly repeated
to reinforce them in mass consciousness, and
existing social stereotypes are leveraged to quickly
shape desired attitudes.

In contrast to mass consciousness, collective
consciousness is defined by shared values and
beliefs, a strong sense of group identity, and active
interaction among group members. Propaganda
directed at the formation of collective
consciousness is usually more targeted and takes
into account the specific characteristics of particular
social groups. In the context of collective
consciousness, propaganda messages are often built
around the key values and norms of the target group,
emphasising its uniqueness and distinction from
others. Group opinion leaders play a crucial role in
spreading propaganda ideas, and crafting a common
narrative [19] — which shapes a common
understanding of the group's history and future — is
a central objective of such propaganda.

A comparative analysis of the effects of
propaganda on mass and collective consciousness
reveals several significant differences. In particular,
the impact on mass consciousness is often more
superficial and focused on short-term reactions,
while the impact on collective consciousness is
usually deeper, aiming at long-term changes in
beliefs and behaviour. Concerning the sustainability
of the propaganda effect, it is worth noting that in
the case of mass consciousness, it can be unstable
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and requires constant reinforcement, while in the
context of collective consciousness, the effect is often
more sustainable due to the integration of propaganda
ideas into group identity. The mechanisms of
propaganda dissemination also vary. Thus, for mass
consciousness, it is mainly media and social networks,
but for collective consciousness, it is a combination of
media influence and interpersonal communication
within the group. Critical analysis is less prevalent in
mass consciousness, whereas collective consciousness,
although operating within group norms, may exhibit a
higher degree of critical thinking. Feedback
mechanisms are limited in mass consciousness, while
collective consciousness allows for active feedback
within the group, facilitating the adaptation of
propaganda techniques. The effectiveness of
propaganda techniques is heavily influenced by the
correct choice of approach, tailored to the
characteristics of the target audience. Understanding
the differences between mass and collective
consciousness is crucial for developing effective
propaganda and counter-propaganda strategies.

Propaganda influences the formation of the mass
and collective consciousness of military personnel,
with important consequences for their behaviour
and performance of duties. The propaganda
influence on military personnel has its unique
characteristics, due to the specifics of the military
environment and the psychological characteristics
of those performing military service. Let us look at
the key factors that determine the effectiveness and
mechanisms of propaganda influence in the context
of the armed forces, namely: the closed environment
of military units, strict hierarchy, and psychological
stress associated with the specifics of service.

The closed environment of military units fosters
conditions conducive to the formation and
dissemination of propaganda messages, as limited
access to external sources of information increases
the receptivity of military personnel to internal
communication channels. In the context of
information isolation, military personnel tend to
place greater importance on official sources of
information, which facilitates the spread of
propaganda narratives. The closed environment
strengthens strong group ties and identities. This, in
turn, enhances the effect of groupthink [20], which
can lead to the uncritical acceptance of information
aligned with group norms and values.

The military structure is characterised by strict
hierarchy and discipline. On the one hand, the clear
chain of command ensures effective top-down
communication. Soldiers tend to place greater trust
to messages from superiors, thereby amplifying the

influence of official propaganda. On the other hand,
the culture of obedience and adherence to orders can
limit critical thinking, leading to wuncritical
acceptance of propaganda messages. This can result
in lead to the adoption of propaganda narratives
without adequate analysis or evaluation.

Military service, often associated with high
levels of stress and psychological strain, increases
susceptibility to emotionally charged messages, as
people tend to trust information that appeals to
emotions more in times of increased stress, which is
often used in propaganda techniques. Psychological
strain may create a need for simple and clear
explanations of complex situations. This
phenomenon, known as "cognitive closure" [21],
can facilitate the acceptance of simplified
propaganda narratives offering straightforward and
unambiguous explanations.

This study also examines the distinction between
"friendly" and "enemy" propaganda.

"Friendly" propaganda, aimed at boosting the
morale and motivation of military personnel to
perform their tasks and defend the country,
highlights the achievements of the armed forces, the
military's role in national defence, the stories of war
heroes, and other events designed to strengthen morale.
"Friendly" propaganda emphasizes achievements in
scientific and technical spheres, developments of
social and cultural infrastructures, and improvement
of living standards, which can contribute to the
creation of a positive image of the country and its
military. Propaganda is a powerful tool that can be
used to motivate the military and shape their
perceptions of the enemy. However, its use requires
a delicate balance and adherence to -ethical
principles. Overuse or unethical application of
propaganda can have adverse effects, undermining
military morale, fostering distrust in government
and deepening societal divisions.

To achieve its objectives in the military
environment, "friendly" propaganda employs a
number of methods such as ideological training,
patriotic education, the formation of the enemy's
image, and the glorification of military service.
Ideological training aligns the worldview of
military personnel with the state's official ideology
and military doctrine. Patriotic education focuses on
fostering loyalty to the country and readiness to
defend its interests, and involves studying the
country's history, military traditions, and heroic
deeds of the past. The creation of the enemy's image
stereotypes and dehumanizes the adversary. The
glorification of military service enhances the
prestige of the military profession and forms a
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positive image of a serviceman, which is
implemented through the promotion of military
exploits, honouring heroes, and creating a positive
image of the military in the media.

It is important to note that the excessive or
unethical use of propaganda techniques can have
negative consequences for both individual soldiers
and the armed forces as a whole. Propaganda must
be grounded on true facts and real events, avoiding
fabrication or distortion. It should appeal to patriotic
feelings, unity and defence of the homeland,
without inciting hatred towards individuals or
groups based on their nationality, race, religion or
other characteristics. Furthermore, democratic
freedoms, such as access to diverse information
sources, freedom of expression, and the right to
criticism, must be protected. Propaganda should not
be used as a tool to suppress dissent or total control
of the information space.

"Enemy" propaganda has emerged as a powerful
tool of hybrid warfare in the modern information
space. This study outlines the key characteristics of
"enemy" propaganda, its methods, impact on military
personnel and strategies for counteracting it.

"Enemy" propaganda is marked by its deliberate,
systematic, adaptable, and multimedia nature.
Propaganda campaigns have clearly defined goals
and target audiences, are continuous and consistent,
creating a cumulative effect, and adjust swiftly to
changes in the military-political situation. Various
communication channels — such as social networks,
radio, and television — are used to maintain
relevance and effectiveness. Common methods of
"enemy" propaganda include disinformation,
psychological pressure, undermining confidence in
the  command, exploitation of  internal
contradictions and the promotion of surrender.
Disinformation is the dissemination of false or
distorted information with the intent to mislead.
This may include fabricating news of military
defeats, exaggerating the strength of one's troops, or
spreading rumours of command betrayal.
Psychological pressure is exerted by creating an
atmosphere of fear and hopelessness among
military personnel. Methods include intimidation
with inevitable defeat, emphasis on the difficulties
of military life, and appeals to family guilt.
Confidence in the command is undermined by
attempts to destroy the vertical of power by
spreading information about corruption among the
leadership, highlighting command mistakes, and
provoking conflicts between different levels of the
military  hierarchy. Exploitation of internal
contradictions is the use of existing social, ethnic or

political differences to create divisions. This
includes emphasising inequalities in the treatment
of different groups of military personnel or
provoking inter-ethnic conflict. The promotion of
surrender attempts to convince military personnel to
lay down arms by promising humane treatment or
favourable conditions in captivity.

The impact of "enemy" propaganda on military
personnel can be classified into four main categories
according to the effects it produces — psychological,
cognitive, behavioural, and social. The psychological
effects include a decrease in morale and motivation,
an increase in anxiety and stress, and a sense of
hopelessness. Cognitive effects are seen in the
deterioration of critical thinking skills, reduced trust
in official sources of information, and the formation
of a distorted picture of reality. Behavioural effects
are  associated with  diminishing combat
effectiveness, increased likelihood of desertion or
surrender, and  disrupted discipline and
subordination. Social effects are a manifestation of
the weakening of military unit cohesion,
exacerbation of internal conflicts, and a decrease in
trust between military personnel and commanders.

In this sense, it is important to build the
resistance of servicemen to "enemy" propaganda, in
particular through the development of critical
thinking, which includes the ability to analyse,
evaluate and compare various sources of
information to understand the essence of events and
phenomena. In order to effectively counteract
"enemy" propaganda, it is necessary to apply a
comprehensive approach that includes information
security (restricting access to hostile information
resources, monitoring and blocking channels for the
dissemination of "enemy" propaganda), media
literacy (teaching servicemen to critically analyse
information, developing skills to identify fake news
and manipulations), counter-propaganda (prompt
refutation of "enemy" disinformation, proactive
dissemination of truthful information), psychological
support (providing access to psychological assistance,
carrying out measures to support morale) and
strengthening internal communication (improving
information exchange between different levels of the
military hierarchy, ensuring transparency in the
activities of the command).

Critical thinking is key to identifying
propaganda's objectives and making informed
decisions based on objective and complete
information. Since propaganda, both "friendly" and
"enemy", uses the same mechanisms to influence
the hearts and minds of people, including military
personnel, critical thinking sets filters for both types
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of propaganda, and thus, the resistance to
propaganda formed in the minds of military
personnel offsets the impact of propaganda
methods, even if they are used to promote state
and/or institutional strategic narratives.

Conclusions

Propaganda remains a potent tool for influencing
public opinion, especially in the context of modern
hybrid conflicts. Its objectives extend beyond
military victory, aiming at a comprehensive
destabilization of society and the erosion of trust in
state institutions.

In the military environment, propaganda exhibits
distinctive characteristics due to the specific nature
of this environment. Key influencing factors include
the closed environment of military units, the rigid
hierarchy and discipline, and the psychological
pressure associated with military service. Methods
of military propaganda include ideological training,
patriotic education, formation of the image of the
enemy, and the glorification of military service. The
efficacy of these methods is contingent on the
context in which they are applied and the
characteristics of the target audience. Propaganda
can have both positive and negative consequences
for military personnel. On the one hand, it increases
combat readiness, strengthens loyalty to the
command, and supports morale. On the other hand,
its excessive use can limit critical thinking, lead to
the dehumanisation of the enemy and cause
psychological difficulties during the return to
civilian life. The ethical considerations of using
propaganda in a military environment include the
need to balance the need to maintain morale with the
right to objective information, the responsibility of
the command for the content of propaganda, and the
potential negative consequences of excessive
exposure to propaganda messages.

"Enemy" propaganda represents a significant
threat to the morale and operational capability of
military forces. It is characterized by deliberate,
systematic, and adaptable campaigns delivered
through multimedia platforms. The main methods
include disinformation, psychological pressure,
undermining confidence in command, exploiting
internal divisions, and promoting surrender. The
impact of "enemy" propaganda on military
personnel can have psychological, cognitive,
behavioural, and social effects that negatively affect
the combat capability and cohesion of military units.
Effective counteraction to enemy propaganda
requires a comprehensive approach that includes

information security, media literacy, counter-
propaganda, psychological support, and strengthening
internal communication. Critical thinking is a key
factor in building the resistance of military
personnel to propaganda, both "enemy" and
"friendly".

It is important to note that the use of propaganda
should be limited and carried out in accordance with
the principles of democracy, freedom of opinion and
respect for human rights. Propaganda by the state
and law enforcement agencies should be based on
factual and accurate information. This is
particularly important for maintaining morale,
readiness for combat and supporting strategic
narratives.

The study of propaganda as a factor shaping the
mass and collective consciousness of military
personnel underscores the complexity and
multifaceted nature of this phenomenon. Ongoing
research and adaptation of propaganda strategies are
essential, both for leveraging propaganda for one's
own strategic purposes and for countering "enemy"
propaganda. The critical challenge lies in balancing
the need to bolster morale with the preservation of
ethical standards and the cultivation of critical
thinking among military personnel. This research
remains particularly pertinent in the context of
contemporary information warfare and hybrid
conflicts, where propaganda plays an increasingly
central role.
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ITPONAT'AHJIA AK ®AKTOP BILTUBY HA ®OPMYBAHHSI MACOBOI
TA KOJIEKTUBHOI CBIJJOMOCTI BIHCbKOBOCJIY ) KBOBIIIB

Haeseoeno pesynomamu 0ocniodicennsi poai nponazanou y QOpMyeaHHi MAcoeoi ma KOJIeKMUGHOL
c8idoMocmi  GillcbKOBOCYHCO0B8YI8. Po3zenanymo nouamms nNponazaHou sK CUCEMAMUYHO20 3YCULIAL 3
MAHINYIIOBAHHS BIPYBAHHAMU, CMAGNICHHAMU Ma OigMmu J00el 3a 00NOMO20K CUMBONIE | NOBIOOMIEHD.
Budineno karouosi siominnocmi y 8naugi nponasanou Ha Macosy ma KOAeKMusHy ceidomicme. Bniug ma
MAco8y c8i00MICMb 4aCmOo MA€ OLbUU NOBEPXHEGUL XAPAKMep | OPIEHMOBAHUI HA KOPOMKOCMPOKOGi pearyil,
Mool SIK 6NUE HA KOJIEKMUBHY CEI00MICMb 3a36Udall 2AUOWuUl i CHPAMOBAHUL HA 00820CMPOKOBI 3MIHU 8
nepexoHannax ma nosedinyi. Ocobausy yeazy npuodileno cneyu@iyi nponazaHoucmcbKo2o 6naugy y
BILICLKOBOMY Cepedo8uuji, AKA 3YMOGIEHA MAaKuMu GaKmopamu, AK 3aMKHeHe cepedoguue BiliCbKOBUX
YACMUH, CY8OPA IEPAPXIs MA NCUXONO2IUHE HANPYIICEHHS, N08 ‘a3aHe 3i cneyugixoro cayacou. [lpoananizosano
MEmoou «CBOELY» NPONA2anHou, CAPIMOBAHOT HA NIOGUWYEHHS MOPATLHO20 OVXY GIICLKOBOCIYICOO8YIE, MA
«BOPOAUCOLY NPONA2anouU, KA Mae Ha memi decmabinizayiro i demopanizayiro. Memoou «ceoei» GilicbK080i
nponazanou 0XonMms i0eoao2iuty ni020MmoeKy, NampiomuyHe UX08aHHs, YOpMy8aHHs 0bpa3y sopoea ma
2epoizayiro  BIUCbKOBOI CaylHCcOU, NPUHOMY eDeKmUSHICMb YuUx Memoodie 3anedcumv 6i0 KOHMEKCHY
3acmocy8anus ma ocobaugocmel yYinbosoi ayoumopii. «Bopoowcay nponazanoa xapakmepuzyemvcs
YINecnpamMOBaHiCMio, CUCIMEMAMUYHICMIO, A0anmuenicmio ma myremumeditinicmio. OCHO8HI Memoou
Micmameb  0e3iHopMayiro, NCUXONO02IYHULL MUCK, RIOpU8 008ipu 00 KOMAHOYBAHHSA, eKCHILYamayir
BHYMPIWHIX cynepeuHocmell ma Nponazamoy Kanimyaayii, npu ybomy 6HIUE «BOPOMCOL» NPOnA2aHOU HA
BIlICEKOBOCIYHCOOBYIE MOJICE MAMU NCUXOJIO2IYHI, KOSHIMUBHI, NOBeJIiHKO8I mda coyianvHi egexmu, sKi
He2amueHO NO3HAYAIOMbC HA  00€30amHOCmi | 32yPMOBAHOCMI  GIICbKOGUX NiOp030inie. Asmopxu
NIOKPeCa0iomb BANCIUBICIb KPUMUYHO20 MUCTEHHSL K KII0Y08020 (hakmopa y (hopMmyeanti pe3ucmeHmuocmi
BIlICLKOBOCIIYIHCOO0BYIE 00 NPONALAHOU, OCKIIbKU KPUMUYHE MUCTEHH OONOMA2AE BUSHAYUMU YITi NPONA2AHOU
ma pobumu c8i0oMi 8UCHOBKU HA OCHOBI 00 eKMU6HOI IHghopmayii.

Y cmammi 3anpononosano xommniekcHull nioxio 00 npomudii «8OPOXCIUy Nponazauoi, AKUU MICMUmMb
3ax00u 3 iHpopmayiinol besnexku, MediacpamomHoOCmi, KOHMPAPONAazanou, NCUXOL02IYHOL NIOMPUMKU Ma
SMIYHEHHS BHYMPIuHb0i KomyHikayii. Haeonrouweno na neobXionocmi 0OMpUMAHHI emudHUx NPUHYUnie nio
4ac GUKOPUCMAHHS NPONACAHOU, OCOOIUBO 68 OeMOKPATMUYHUX CYCRITbCMBAX, a4 MAKONC HA BANCIUBOCHI
banancy migic Riompumroio 60108020 0yXy ma nNpasom Ha 00 ekmusHy iHgopmayiro.

Kniouosi cnoea: nponazanda, 6ilicbKosocyicoO06eyb, MAaAco8a C8i00MICMb, KOJIEKMUBHA CEIOOMICHb,
61U, IHpOpMaYiliHa GIlIHA, KpUMUYHE MUCLEHHS, 2IOPUOHULL KOHMIIKM, CIMpame2iuti KOMYHIKAYIL.

Lysychkina Iryna — Candidate of Philological Sciences, Associate Professor, Chair of the Department of
Philology, Translation and Strategic Communications at the National Academy of the National Guard of Ukraine
https://orcid.org/0000-0002-2050-9379

Lysychkina Olha — Candidate of Philological Sciences, Associate Professor, Associate Professor of the

Department of Foreign Languages at the National Academy of the National Guard of Ukraine
https://orcid.org/0000-0002-9511-9615

66 ISSN 2078-7480. ecmo i 3axon Ne 3 (90)/2024



